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Abstract - Openness of the activity of state authority and regulation institutions is an important factor of 

ensuring citizens’ constitutional right to take information. 

In this article are clarified modern forms and methods, scientific-practical features of putting transparent and 

open communication mechanisms with public, role of  press office/information service and journalists in ensuring 

relationships between the society and state. Moreover, real facilities in our country and in abroad are clarified, 

scientific summaries and methodological suggestions for forming organizational and creative activity of public 

relation (PR) and press office. 
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———————————————————— 

 
INTRODUCTION 

 

  
s a journalist — nowadays reporters and editors 

work closely with photographers, graphic artists, 

page designers and online producers a newsroom 

version of account teams. 

 

MAIN PART 

 

 In today’s world we are all learning. The 

information atmosphere has been changing and there are 

several reasons for that. It has wars — political 

movements, refugee crises and, what easy to see clearly 

on various media outlets lack of political trust. 

The disinformation and downright propaganda 

spread through social media cannot improve 

transparency. Disinformation was not deliberate and 

slipped past unnoticed. The audience is against making 

money with the quick “click-journalism”. When 

information may be verified even after some delay, it 

creates trust and reliability more than any propagandist 

PR event. The print media has not least important. Many 

of these are fed by a central editorial office [1]. 

Information should be in right hands. If it stays 

in wrong hands, nothing will be achieved. In that respect 

PR events may in short term be more successful. Of 

course, Internet is being used for communication 

purposes with most possible transparency. In many 

countries, the right to protect sources is nearly an 

absolute, while in others, it may be overridden in certain 

special circumstances. 

The right to freedom of expression protects not 

only the right to ‘impart’ but also the right to ‘seek’ 

information. This means that, subject only legitimate 

restrictions imposed in accordance with the three-part 

test for restrictions, everyone, including journalists, has 

the right to investigate, and to seek and collect 

information relating to those investigations. 

In practice, there are some reporters of 

differences between the principles and practices. 

However, journalistic information gathering cannot rely 

on documents. Documents require at least one human 

source for explanations and interpretations of the 

content. Because the right of access to official 

documents is a basic right, the authorities shall promote 

its implementation. For example, in Finland the 

authorities shall produce data material describing their 

activities, such as publications, brochures and statistics 

as well as information on their socially significant 

decisions. Different accounts and the state budget 

proposal are in the public domain [2]. 

A 
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The sincerity of information has to be 

accompanied by right alignment and right way of 

distributing the information. Something may be 

distributed to the public, but by no means everything. It 

is however important that the information given out is 

true. The base of transparency lies in legislation. Some 

people are deeply upset when accused of lying and we 

may call it lying even if the speaker, social media writer 

does not understand that him/herself or did not mean it 

like that. Some can stretch the boundaries of truth better 

than others. It is not enough that you expect the act of 

saying and what it sounds like to be more important than 

the fact that the content is true. On the other hand, do 

not be too pedantic. This goes for everybody. PR worker 

must have courage to say “I don’t know” or 

“unfortunately I cannot tell”. It is unforgivable to tell 

modified truth or information which is not based on 

facts. This may sound diplomatic but it is actually 

incorrect. 

The media and journalists have traditionally had 

a big role in defining social discussion. But the agenda 

is not being created any more in the newsrooms. “What 

was read in the news became the news”. Apparently that 

is the case even in today’s world [3]. 

A good social communication or campaign 

provokes discussion. People want to participate in order 

to express their position. Nowadays more and more 

often you need to choose one’s side and to deliver 

messages through social media. 

Citizen journalism is a profession without 

receiving any education for it. To make things 

significant you need discussion. On the internet you can 

connect with people. Because what is not talked about, 

does not exist. 

If the communication is verbal, tone of voice can 

influence interpretation. Before you make a significant 

statement, pause and consider what you want to 

communicate, why you want to communicate that, and 

now how you can do it in the clearest possible way. One 

is to avoid inflammatory language much as possible. 

Inflammatory language just increases hostility and 

defensiveness; it seldom convinces that the speaker is 

right. 

As civil servant or PR person you must be aware 

what has been said should the opponent turn the matter 

upside down or twist your statements as sometimes 

happens. All communication has two parts: a sender and 

a receiver [4]. 

When the opponent has an overpowering 

structure for inquiry and propaganda, a complete 

transparency may well be a good strategy. On the other 

hand a smoothly working transparency needs support 

from a strong media environment. 

The economical crisis of the media is partly 

threatening transparency. In many developed countries 

the media is self regulated by council for mass media. It 

also maintains the balance through a strong 

confidentially of sources. 

The strengthening off the role of social media 

and citizen journalism partially compensates the 

weakening role of traditional media, but it can in no 

means substitute professional journalism. 

We never have any opinions because nobody 

dares to express them. Attention is being paid to dull 

and irrelevant things for it is the easiest way. On the 

other hand the communication is not interesting because 

it does not contain anything newsworthy. Only views, 

which have mutually been agreed beforehand, will be 

presented. 

You should not organize a press conference just 

like that, even worse, make an unprepared official 

performance in one (the minister could not participate 

because of urgent commitments”). 

You should not know what kind of question 

might be expected. If you do not know, what the media 

or the journalist represent for, you should at least check 

their style of approach through Google. In many 

countries (due to necessity) journalists’ questions are 

most often sent to capital to be answered to. If 

statements are being made, they are never given by 

telephone, but all inquiries should be asked to be done in 

writing. By this way you can always prove what has 

been said in case the opponent turns the matter upside 

down or twists your statements. 

Other country comparators may/not be relevant 

for Uzbekistan and should not be pressed too far. Which 
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other country may offer a realistic and useful model? In 

the final analysis, a tailor-made Government Press 

Service (GPS) and Regulation for Uzbekistan should be 

considered and the proposals measured against those 

produced during the current reform process [5]. For 

example, it is possible to note that the United States’ 

State Department which, inter alia, service US 

Embassies and 20 000 staff but 8 persons in the Press 

Service; and that any Press Secretary can take a press 

conference  any day and on any topic, for which s/he 

will have a comprehensive briefing. But, how relevant 

and useful is this as a comparator unless to emphasis 

how big gulf is between the USA and Uzbekistan? Or, it 

is also possible to note and attempt to emulate the UK’s 

recently revamped ‘Government Communication 

Network’ (GCN). This links all professional 

communicators across government and support them in 

gaining the skills and knowledge they need to carry out 

their roles. All government communicators are directly 

employed by different government departments, 

agencies and non-departmental public bodies. There is 

also a small team of people working in the Cabinet 

Office whose role is to support the network by providing 

members with learning and development opportunities, 

tools, best practice and guidance. These individuals have 

exclusive access to networks, events and community 

tools (including forums and document sharing) on the 

GCN website. Other civil servants can register on the 

website to access communication guidance and internal 

vacancies. 

The network is open to all civil servants who 

mainly work in communications. This includes 

communicators who work in government departments, 

agencies and non-departmental public bodies [see 6]. 

The press spokesman presents summaries of the cabinet 

meetings to the journalists after each cabinet session. 

That consideration is given to move from the 

fairly narrow definition of the activity from “press” to 

“communication”. Communication means two-way 

contact with the public, i.e., direct contact with the 

public, consulting citizens, cross media publicity 

campaigns and developing and maintain web sites. 

Media relations are important, but in the modern world 

there is a need to use all the news and more direct ways 

of reaching the public. With its websites the government 

has effectively its own broadcast station and, as a 

percentage of Uzbek citizens have access to the internet 

this is becoming an increasingly powerful 

communication tool.  

CONCLUSION 

 Government press/communication officers must 

conduct themselves impartially and politically neutrally. 

They shall present government and ministry 

information, but not mislead or provide inaccurate 

information. They must not misuse their official position 

for their own or persons’ gain [7]. Besides: 

1. They must ensure they have the full authority 

of their head of their institution before developing and 

maintaining relations with the media. They should not 

be or easily misrepresented as being party political, 

emphasizing facts and explanation rather than the 

political merits of any proposal or policy. 

2. They must not except as necessary as their 

duty as a press officer, use or disclose information 

acquired as a result of their official position. They must 

be objective and explanatory, not biased or polemical. 

3. It shall be the duty of Government Press 

Officers to be responsible for the overall management of 

press and publicity operations in their institution. As 

such, they should work closely with politically 

appointed advisers to ensure consistent and coherent 

presentation. 

4. They shall encourage the openness and 

transparency of their institution in order to ensure the 

institutions’ policies and activities are fully understood 

by the public. 
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